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Information Product Topic Research Checklist 
 

Choosing the topic of your information product isn’t an exact science and takes good judgment 

and possibly a few risks. But don’t worry, the risks needn’t be too great because it doesn’t cost 

much to produce an information product and there are many ways you can use the content you 

create, even if you don’t sell the product.  

 

Here is a list of ways you can research an information product topic and some tips to help you 

along the way.  

 

 Look for Products Selling on the Same/Similar Topic:  

 
Your first step will usually be to check for other products as this shows you that there are 

likely customers out there who are willing to buy your product.  

 

How to Find Products Already Selling: 

 

 Check sites like ClickBank.com and  Amazon, for example.   

 

Searching ClickBank 

 

At ClickBank, always log into your account to view more information about the products. 

If you don’t have an account, you can create one free by clicking on the “Promote 

Products” link at the top: 

 

 
 

Once you’re logged in, you’ll see a link at the top that says “Marketplace”. Click that: 

 

 

http://clickbank.com/
http://amazon.com/
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There you will be able to browse by category on the left side: 

 

 
 

Or you can use the search box at the top of the page. An Advanced Search is also 

available that allows you to enter keywords to search and keywords to exclude. Use the 

exclude keywords feature if you find some items are appearing in your searches that you 

don’t want. You can also choose the category/sub-category you want to look at: 

 

 
 

More options include searching by some ClickBank stats.  

 

If you are planning to sell a product at a certain price point, you may want to choose 

products that are based on an initial sale amount, but note the dollar amount showing is 

what affiliates earn…not the total sale.  

 

When looking for products that are selling well, always specify an amount for “Gravity”. 

Gravity is a somewhat complex rating system that ranks affiliate programs based on how 

much volume they’ve produced in the last month. It includes several factors like how 

many were sold and how many affiliates promoted the product. 
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In general, you want to aim for products that have Gravity of between 20 and 80. You 

don’t want to go below 20 as those products aren’t proven to sell well. Unless you have 

an established list or traffic source for the topic, you may not want to go above 80 as it 

will be a very competitive market to try to enter.  

 

 
 

Other search options include the Product Type – whether they have a physical product 

or offer upsells. If you are thinking of making a physical information product, this will be 

useful to you. Also, you may want to observe the upsell processes of some products to 

see how they might apply to your product. 

 

 
 

If you plan to make a recurring subscription product, you can also look for those: 
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And you can also find products that have an affiliate tools page, which allows you to 

observe how they are working with affiliates and how this might apply to your product as 

well: 

 

 
 

Searching Amazon: 

 

You can search Amazon in a variety of places from their ebooks in their Kindle store  

and audio books to regular old-fashioned print books. The best place to start is their 

Advanced Book Search at http://www.amazon.com/Advanced-Search-

Books/b/ref=sv_b_0?ie=UTF8&node=241582011 because it will allow you to search all 

those types of products. 

 

 
 

Because Amazon is such a big marketplace, you may want to be as specific as possible 

with your keywords and if appropriate, define the subject category as well. We have 

chosen “New” condition as we want to see products currently in print only. We’ve also 

kept the default of “All Formats” (but you may want to specify), chose English as our 

language and opted to sort by “Bestselling”.  

 

http://www.amazon.com/Advanced-Search-Books/b/ref=sv_b_0?ie=UTF8&node=241582011
http://www.amazon.com/Advanced-Search-Books/b/ref=sv_b_0?ie=UTF8&node=241582011
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Once you have your results, you can see the selling price, view the topics covered and 

more. You can also read reviews to see what buyers felt was missing from the products 

and that might give you some clues on how you might create your product.  

 

 
 

 Conduct a Keyword Search for Your Topic: 

 

You can also find product that is selling by searching Google. You want to find that are 

advertising on Google and who are selling products. 

 

What to Look For: 

Advertisements at the top and side of the regular search engine listings, marked as 

“Ads”. For example: 
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The logic of this method is that if websites are advertising products on an ongoing basis, 

they are likely getting good results from those ads. In other words, the product is selling. 

 

You can also look in the regular listings on the left side of the page and see what is 

there. 

 

 
 

Of course, just the existence of websites doesn’t mean the products are selling well. You 

can check rankings on sites like Alexa.com to see if the site gets decent traffic, but it is 

not foolproof. Internet marketing related sites tend to get higher rankings than sites in 

other topics.  

 

Let’s look at the first site listed on Alexa.com: 

http://alexa.com/
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We can see that the site ranks 196,070 of all sites on the Internet, which is pretty decent. 

Other useful information you can find are the top keywords that people use to find the 

site. This could prove helpful if you decide to launch an information product on the same 

topic: 

 

 
 

 Conduct Keyword Research 

 

Use a keyword tool to see what people are searching for on the net. However, use 

keyword research with some caution when trying to come up with products to sell. Just 

because people search for some information doesn’t mean they are necessarily willing 

to pay with it.  
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We’re using the Google Keywords tool as an example. If we enter a keyword phrase, 

Google can also find related searches for us. You can see we are searching using some 

of the keywords Alexa gave us: 

 

 
 

You can see monthly search numbers. You can also see “Competition” and this refers to 

competition in Google’s Adwords network. If you plan to use pay-per-click advertising, 

this is something you want to consider. In this example, you can see a high number of 

searches and medium competition through Google Adwords.  

 

 
 

You can try other keyword tools like WordTracker and Market Samurai too. Look for a 

variety of phrases – long and short – to get a full picture of the popularity of a given 

topic.  

 

 Observe and Engage Your Target Market 

 

The Internet has tons of opportunities to observe your target market. You can see what 

they talk about, what problems they have and what products they buy. You can even 

engage them in conversations.  

https://adwords.google.com/select/KeywordToolExternal
http://wordtracker.com/
http://marketsamurai.com/
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Look at:  

 

 Blogs on your topic. Look at Technorati.com and Google Blog Search to find 

blogs talking about your topic. Read the posts and the commentary.  

 

Searching Technorati: 

 

You can browse by category or search for blog posts on very specific topics.  

 

 
 

 

Searching Google Blog Search: 

 

You can browse by category down the left side: 

 

 
Or you can use the search function at the top of the page. We have clicked the 

“Advanced Search” link that allows you to further refine your search: 

 

http://technorati.com/
http://blogsearch.google.com/


Checklist Provided by DIYplr.com  
Creating the step-by-step, practical content your readers are craving!  

 
 

As you can see above, you can specify which words must appear in the blog post 

title, which to exclude. You can also search a specific blog or author, which might 

prove useful when it comes time to promote your product and you want to get the 

blog/author on board to help you. You can also choose only recent posts, so you 

know what is currently being written about the topic.  

 

 Social media. Look at Twitter and other social networking sites.  

 

Using Twitter:  

 

When you’re logged into Twitter, on the right side, Twitter suggests people to 

follow. If you create an account and start following people who are interested in a 

specific topic, these recommendations become very on target. 

 

 
 

You can also use the Twitter Search function at http://search.twitter.com to find 

people talking about specific topics. We’ve clicked the “Advanced Search” link to 

see some of the advanced search features. 

 

Much like with the Google Blog Search, you can specify which words have to be 

included, which might be and which should be included. 

http://twitter.com/
http://search.twitter.com/
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You can also specify people places and dates if it’s useful to you. This means 

you can find tweets by certain people or ABOUT certain people. You can even 

find tweets made from certain locations (as long as the use is using the location 

feature). 

 

 
 

You can also search for the attitude of a tweet (based on the use of smiley 

emoticons). This could be useful if you are searching for discussions on a 

particular product and want to see what people are saying about it. You can also 

find out if people are asking questions on a specific topic, which might just be 

your opportunity to engage someone in a helpful conversation. 
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 Forums. Do a Google search for “[your topic] message board” or “[your topic] 

forum” to find some relevant places to start browsing.  

 

 Other online groups. Try Yahoo Groups and Google Groups. 

 

 

 Observe and Engage Your Readers & Customers 

 

This is a similar to the suggestion to “Observe Your Target Market”, but if you’ve already 

got a subscriber and/or customer list, they are your best source of information.  

 

As a unique business in the marketplace, you attract a unique group of people and you’ll 

get a better understanding by paying close attention to them and engaging them in 

conversation. Do this on your blog, in social media and anywhere you have the 

opportunity to observe and interact with them.  

 

 

 Promote Similar Products Through Affiliate Links 

 

Test the waters on a potential information product idea by promoting a similar product 

with an affiliate link first. You can launch a pay-per-click campaign, offer the product to a 

segment of your list and see if it sells well.  

 

Of course, the success of a product has just as much to do with the marketing and sales 

copy as it does with the actual topic and how it covered…so just like with other methods, 

it’s not a precise science, but gives you some useful clues. 

 

 Survey Your Readers & Customers 

 

You can also ask your readers and subscribers if they’d buy a product and what they’d 

like included (this subtopics, media types, tools, etc.). Try offering a report, coupon or 

something else for completing the survey…to give your readers benefit too. 

 

You can conduct an informal survey on your blog or use EasyInternetSurvey.com (it’s 

free) to put together your campaign and collect your data.   

 

http://groups.yahoo.com/
http://groups.google.com/
http://easyinternetsurvey.com/

